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Sample taking

A sample of 549 face-to-face interviews within each of the 2 groups; “spectators” and “runners” was drawn on 16, 17 and 18 May in Copenhagen out of a total population of about 5,300 runners and 30,000 spectators. 
The fixing of quotas before the random sample was drawn ensures a representative sample both regarding geography (foreigners, interregional Danes and locals), gender and age.   

The 549 face-to-face interviews were conducted on 16 and 17 May at the attached sports fair in the “Øbro-Hallen”, where handing out of the runners’ “starters’ pack” was located, and on 18 May in the city centre of Copenhagen.
The interviews were conducted by local tourist guides and volunteers from the organizing club, Sparta. The instruction “how to do it” was provided by Sports Foundation Denmark.

61% of the participating nations are represented in the sample, but it should be noted that several nations were represented by only one runner in the race.
Tourism turnover
Copenhagen Marathon 2003 generated a TT of 14.3 mio. DKK (50% foreign).
Table 1 – Survey of macro economic spin-offs because of Copenhagen Marathon 2003

	Macro economic 
direct effekt
	To the state
	To Cph
	To the rest of DK

	Tourism turnover
	
	14 mio. DKK 
(50% foreign)
	


which through the multiplicator factor generates the following derived effects: 
	Macroeconomic derived spin-offs
	To the state
	To Cph
	To the rest of DK

	Employment*
	
	12 manyears
	5.1 manyears

	Gross Factor Income
	
	4.8 mio. DKK
	1.6 mio. DKK

	Income tax, the state
	0.5 mio. DKK
	
	 

	Income tax, counties and municipalities
	 
	0.2 mio. DKK
	0.4 mio. DKK

	VAT
	2.3 mio. DKK
	
	

	Fees
	0.8 mio. DKK
	
	


* It can be discussed if the Cop Mar 2003 really generated that many jobs as most of the manpower spent on the race was voluntary and unpaid. However, no doubt some jobs are generated as indirect and derived jobs, e.i. with sub-suppliers to the Cop Mar 2003-related tourists’ consumption of board and lodging, shopping, amusements etc. 
Number of bednights in Denmark due to the race
The Cop Mar 2003 generated 15,360 bednights. The runners that stayed overnight had 2.2 bed-

nights per person outside their own home in connection with the race. 3 out of 4 runners that stay-

ed overnight did it in the City of Copenhagen.
Day-and-night expenditure, unweighed average (excl. locals)
Danish runners
DKK    505
Foreign runners
DKK 1.084
Danish spectators
DKK    470
Foreign spectators (limited sample)
DKK 1.084 


The amounts do not include the participation fee of between DKK 350 and DKK 400 (depending on 
time of registration).

Subsistence expenses

Runners’ and spectators’ subsistence expenses in connection with the race make up 76% of the total tourism turnover.
Spectators
Local spectators from Cph made out 28% of the Danish spectators in the sample (and 26% of all 

spectators in the sample) and it’s assumed that these percentages go for the total population of

spectators as well. These locals’ consumption is not included in the analysis.

It can, however, be discussed if the share of 26% local spectators reflects reality or if it is too low 
compared to the total population of spectators. It has, however, not been possible to come any 

closer and therefore the sample is taken as a reliable indicator. 
As a matter of comparison it should be noted that the Flora London Marathon 2000 had a spectator 

share of Londoners of 39%.

Spectators or runners driven
It can be seen that Cop Mar 2003 was spectators-driven, as their share of the tourism turnover of 

14 mio. DKK was 69%.
Sightseeing rates
Minimum 35% of all the Cop Mar 2003 runners went sightseeing and 28% of all the spectators.

Tivoli and Cph Tour trip were the preferred destinations.

Membership of a “runners’ club”

A minority of both the interviewed runners and spectators are club members. The majority of 

spectators were present due to “general interest” and because they supported family members or 

friends, who participated in the race. 

How did the Cop Mar 2003 related guests become aware of the race?

Family and friends play a big part, as 54% of the runners and 37% of the spectators indicated that 

through these acquaintances they became aware of the race.

Advertisements and editorial articles in newspapers were the 2nd most used “information channel”.

(Politiken = a national Danish newspaper was the main sponsor of the race)

Evaluation of the race and host city
The respondents were very enthusiastic about Copenhagen as the host city of Cop Mar 2003 and 

with both the organizers and the sports fair prior to the race.

84% of the runners and 70% of the spectators will recommend the race to others.

Runners demography

Average age 38 years. 72% of all runners were between 25 and 49 years, but there were more 

runners +50 years than under 25 years.

Appr. 15% were women.

Appr. 10% of alle runners were foreigners.

Number of marathon races per yer per runner
54% of all the Cop Mar 2003 runners participate in only 1 marathon race per year on an average.

The Cop Mar 2003 runners have on an average participated in 2.5 different marathon races 

throughout time. (There is a group of hard-core marathon runners that raise the average).

Which marathon races have the Cop Mar 2003 runners participated in?
80% of the runners (ex first appearances) have participated in Cop Mar before, while 30% have

previously participated in the Berlin Marathon (and Richard: London Marathon 5%).
Many runners take the Cop Mar as a pre-test to the Berlin Marathon in September.

The Cop Mar 2003 runners’ educational background
Re. education, 36% of the runners have a long academic background of at least 5 years, which is 
higher than the average of the Danish population of 5.3 mio. citizens, if adults are isolated. 
The requirements for a route totally free of traffic
82% of all runners at the Cop Mar 2003 find a route totally free of any traffic of huge importance.

Only 4% don’t care about this aspect.

What makes the runners bring along their family to watch?
41% of the runners (and spectators) at the Cop Mar 2003 find entertainment decisive.
The main reason for the Cop Mar 2003 runners’ decision to participate?
53% of all the runners state “home ground” as the main reason.

First appearances
There were 31% runners who had not participated in the Cop Mar before.

Anything particularly good about Cop Mar 2003?
44% of the runners and 36% of the spectators say yes. The runners praise the route because it

is flat and the spectators put emphasize of the good vibrations.

What would make the Cop Mar more attractive to the runners and spectators?
36% of the runners answer “a route totally free of traffic and with less curves and paving stones”. 

30% of the spectators emphasize “a route totally free of traffic” and “more entertainment”.

Public investments
The City of Copenhagen provided no grants whatsoever!

15 Sept 2003

Birgitte Schultz 

Enclosure no. 1.

Economic Survey - Copenhagen Marathon 2003  18 May

Skemanr.               
                Interviewer:   ____               (initialer)     Dato:               

(hver interviewer nummererer fortløbende)

Hello, may I take 10 min. of your time ?  I represent Sports Foundation Denmark and Copenhagen Eventures. We are trying to prove the tourism and economic effects of hosting this Marathon.  Thank you very much for your kind assistance.

START INTERVIEW:

Sp. 0.
Are you in Copenhagen due to the Copenhagen Marathon ? 

Yes: 

No:  (If ”no”, please stop the interview and apologize, unless the person 




is a ” københavner”)

Sp. 1.
Are you here at this Marathon as:


1.
A spectator




2.
An athlete 




3.
A sports manager or the like



4.
Something else


What: _________

Sp.2.
In which country do you live?

1.
Denmark




If yes, zip code/town:____                  
 2.
Germany





 3.
Sweden




If yes, zip code/town:____                        

 4.
Norway





 5.
Great Britain




 6.
France




 7.
Some other country:


 If yes, which : _______________

Sp.3.
Where are you staying overnight during your visit here?

1.
Hotel




Which: ________________

2.
Holiday centre



3.
Rented house/cottage


4.
Camp site



5.
Youth hostel




6.
Bed & Breakfast





7.
Family and/or friends




8.
Other accomodation
Which: ________________
Sp. 4.
In which town or city are you staying overnight during your visit here?
1.
Copenhagen


2.
Frederiksberg



3.
Some other town

 Which: ________________
(if the foreign respondents don’t know, then ask them the name of the accommodation, e.g. Phoenix Hotel, and how far away it is in kilometres))

Sp. 5.
How much money will you spend on your – and only your own – accomodation during your Copenhagen Marathon-stay ? If it covers more than one person, please state number of persons!

1.
DKK:                              
2.
Other currency:                     Amount:                 


3.
Part of ”package” of: ____________ Currency/amount: ____________                     
Sp.6.
By which means of transport did you arrive in Copenhagen?

1.
Car




2.
Plane




3.
Party tour (grupperejse)
Through: ________ (travel agency etc.)


4.
Train




5.
Something else

How: __________
Sp.7.
How many bednights are you spending in the Metropolitan Region due to the Marathon? (The region covers Greater Copenhagen, The County of Frederiksborg and the County of Roskilde and destinations such as Arken/Ishøj, Louisiana and Roskilde Cathedral)

0.
None



1.
One


2.
Two


3.
Three



4.
Four

 


5.
More


Number: _________                                        


If bednights in other regions, how many: __________ Where: _____________
Sp. 8.
How much money do you think you will have spent in The Metropolitan Region on yourself TODAY, when the day is over ? Please try to split up the amount into the categories below . Do NOT include transport from your home country to DK, if any, or accommodation 


TOTAL spent today when the day is over: ____________ Currency:_____

1.
Food from shops or stores




Amount:           
2.
Drinks from shops or stores




Amount:     
3.
Tobacco






Amount:   
4.
Restaurant/burgerbars or the like incl booths at start/finish
Amount:

5.
Entrance fee for Copenhagen Marathon 2003


Amount:    
6.
Entrance fees for amusements (such as museums, golf etc.)
Amount:    
7.
Petrol






Amount:    
8.
Tickets for bus, train, taxi (also fee for crossing bridges!)
Amount:      
9.
Shoes, clothes etc.





Amount:     
10.
Radio, photo, sports equipment




Amount:    

11.
Watches, jewelry, suitcases etc.


Amount:    

12.
Other goods/services, e.g. hairdresser, merchandise etc.
Amount:           

Sp. 9.    Are you:
A male   
 A female   


How old are you? _________


Sp. 10.
What is your longest education?
Lower secondary school education




Upper secondary education (gymnasium etc.)



Craftsmanlike education






Short-cycle higher education (1-3 years)



Medium-cycle higher education (3-4 years)



Long-cycle higher education incl. Bachelor programmes (>5 years)

Something else






__________
Sp. 11.
Have you already been – or do you plan to go – sightseeing (including activities like e.g. golf) during your stay in the Copenhagen, either inside or outside the Metropolitan Region? 
1.
Yes


2.
No


3.
Maybe


Sp. 12.
IF YES, which and where?
1. Tivoli





2. Shopping in central Copenhagen


3. Castles



   Which: _____________

4. Something else



What: ______________
Sp. 13
How did you come to know about this Marathon? – more than one answer is OK
1.
Through family and friends




2.
- newspaper, TV, radio, pylons etc.

 

Which:            

3.
- sports magasines or the like



Which:             4.
- Marathon Travel Club




5.            - www.sparta.dk





6.            - link to www.sparta.dk




7.            - Internet – other websites




Which:  

8
- invitation material from SPARTA



9.
- club/federation





Which:  

10.
- yearly tradition (more or less)



11.
Something else                                                                                              
Sp. 14
How many times have you participated in a marathon race, in total?
Total:
_____  - and approx. how many times a year on an average? ________

Where? Kryds nedenfor
Copenhagen 



Stockholm



Hamborg




London




Odense
(DK)



Berlin




Others:



Which:  

Sp. 15.
Why did you pick out the Copenhagen Marathon ? Ask only spectators if he/she answered “Copenhagen” in question 14.

Price





Time of year




Home ground




Recommended by other runners


Something else



What?___
Sp. 16. 
Would you like to run the Copenhagen Marathon again? Ask only spectators if he/she answered “Copenhagen” in question 14.

Yes




 

No




Maybe


                      

Sp. 17.
How important is it for you that the maraton route is free of traffic (closed)?

Of crucial importance 



Would be nice 




Of no importance



Sp. 18.
Is your interest in Copenhagen Marathon based on the fact that: (More than one answer is OK). Spørgsmålet stilles kun til tilskuere!

You are member of a club yourself (or have been)


 


Generel interest














You have familiy or friends who participate 




Andre årsager: __________________________________________________

Sp. 19.
What is your impression so far of the Copenhagen Marathon 2003?


The organizers: 

Very well 

Well 

Not too well 

Any reason?: _________________________________________

Anything particularly good about the Copenhagen Marathon?


______________________________________________________


What would make the Copenhagen Marathon more attractive to you?


As a runner: _______________________________________________


As a spectator: _____________________________________________

Would you recommend the Copenhagen Marathon to other runners?


Yes

No

Maybe


Why (not) ? : _______________________________________________


Public transport, traffic and parking facilities:


Very well 

Well 

Not too well 

Any reason?: _______________________________________________


Facilities in the Østerbro Skøjtehal (handing out of enrolment pack/starter pack):


Very well 

Well 

Not too well 

Any reason?: _________________________________________________


Local support from the spectators:


Very well 

Well 

Not too well 

Any reason?: _________________________________________________


Overall impression of the Copenhagen Marathon:


Very well 

Well 

Not too well 



Any reason?: _________________________________________________

Sp. 20.
Which criteria are important for your decision to bring (or not bring) your family and/or 


friends with you?


1.
Entertainment




2.
Spectator facilities




3.
Other races (e.g. Children’s race)


4.
The price





5.
Something else


What: ____________

Sp. 21.
Can you mention 3 of the Copenhagen Marathon sponsors ?


1.                                                                                     


2.                                                                                     

3.                           

Enclosure no. 2
Sample versus Total Popuplation as well as macro-economic MODEL
INCL. local citizens (from Copenhagen)
Totalpopulation:
Runners:

   
  5.614
Of these 543 foreigners
Spectators estimated:  
   
30.000
Of these 1,800 foreigners
Total population


35.614
Of these 2,343 foreigners
Respondents interviewed face-to-face (=test sample)

Runners  :
     
    
    454
Of these 62 foreigners
Spectators :  
   

      95
Of these only 4 foreigners

Total test sample

    549
Of these 66 foreigners
EXCL. local citizens (for the macro-economic spin-off calculations)

Totalpopulation:

Runners:

   
  4.227
Of these 543 foreigners
Spectators estimated:  
   
22.000
Of these 1,800 foreigners
Total population


26.427
Of these 2,343 foreigners
Respondents interviewed face-to-face (=test sample)

Runners  :
     
    
    454
Of these 62 foreigners
Spectators :  
   

      95
Of these only 4 foreigners

Total test sample

    549
Of these 66 foreigners
A weighing of the answers in the sample has been been undertaken to equal the proportion of runners vs. spectators and Danes vs. foreigners.
MODEL:
The calculations are based on AKF’*s socalled LINE-model, which is a regional economic 
model worked out to calculate economic tourism key figures, including the tourism that is 
generated by international sports events in Denmark. 

The overall key figures such as employment and tourism turnover have been calculated by 
one of the Danish Tourist Board’s analytical advisors based on the LINE-model.

The model includes both corporation taxes and personal income taxes. 

*AKF = The Research Centre of the Danish counties and municipalities – public research centre
